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Speed has become the measure of success and fast is nev-
er fast enough.

Now, urgent, instant.

To pause, delay, slow down, or god-forbid stop altogether is 
to miss an opportunity and assist the competition. Everyone 
is a competitor.

Fast news, fast networks, fast fashion. Being efficient, being 
productive no longer feels like a decision, but the only avail-
able option.  Being competitive is essential to survival. Pace 
is a race and winning matters utmost.

In Charlie Chaplin’s Modern Times efficiency is measured by 
the maximisation of rapid production through the progam-
ming of human behaviour.

As mechanical gives way to digital, we struggle to keep up, 
always falling further and further behind. 

Stress and anxiety mount as we become more enslaved to 
technology. 

And it’s not just in big busines, in culture too. 
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Algorithms, fungible bits, virtual screening rooms.

Our communication, surveillance, public and private habi-
tats – it’s all run by algorithms that progam other algorithms 
and so on. 

But speed has its limits. The world at this speed is unsus-
tainable.

Speed distorts out values – individualism, utility, efficiency, 
productivity, competition, consumption,and speed. 

Other values that have been repressed need to be re-culti-
vated – sustainability, community, cooperation, generosi-
ty, patience,  subtlety, deliberation, reflection, and slowness.

DAMNº 79 will delve into designers and artists working with, 
analysing, celebrating and critically denouncing this contem-
portary obsession with time.

From how Felix Gonzales-Torres was touched by how time 
can create the perfect moment of love to how new studio 
“b-theory” denies that time – at least how we tend to know 
it - even exists in the first place.

We look at how three big cultural names Ryuchi Sakamoto, 
Hella Jongerius and Christopher Nolan use their time – a 
peep into their daily routines. As well we see how time itself 
informs their latest works.
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We look at how ancient architecture is quite literally frozen in 
time and how some architecture survives time.

Artist Jeffrey Gibson tries to put time on pause to reflect 
back on all the assumptions that inform accepted narratives 
to think about alternative truths. 

In fashion too we hear from Maxine Dedat and the race 
against time in the fast fashion industry.

And in art education we argue that it is time to talk about 
money, reality and survival if only to keep culture safe from 
clutches of neo-liberalism.

We visit the Venice Architecture Biennale, specifically to pro-
jects that play with time – past and future - The Lithuanian 
Space Agency, and the Finnish Puutalo designs most spe-
cifically. 

We talk to Scottish textile artist Erin McQuarrie about how 
she uses tapestry as a “marker of time”, and to Japanese 
artist Noboru Tsubaki who rings an alarm on the “recent 
times” with a critical take on the Anthropocene.

We also take a rugged plunge into the latest phenomenon in 
art – Non Fungible Tokens and will hear directly from Hughey 
Crowley and his own foray into this crazy market.
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And we finish with a piece penned by Palestinian artist 
Khaled Hourani who created the Watermelon Flag to deft 
the ban on hanging the Palestinian colours throughout the 
occupied territories.
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DAMN° PRINT
The front cover of each issue of DAMN° features the work of an inspiring 
contemporary creator. 

DAMN° is printed with natural inks on high-grade paper with comes from 
responsibly managed sources; 

Cover 	 – Magno Volume 200 gram 1.08
Magazine 	– 160 pages, Magno Volume 115 gram 1.08
R&R		  – 48 pages, Magno Gloss 115 gram

Since 2019 DAMN° is printed at die Keure, a high quality printer located 
in Bruges, Belgium. 

die Keure produces books for well-known museums, art galleries and 
publishers at home and abroad. With customers such as the  Rijksmu-
seum, Tate Modern, Tate Britain and the Art Institute of Chicago, we are 
a world leader in the area of art productions. With the motto ‘perfect 
reproduction is an art’, we are the reference in books on art, fashion, 
design, photography and architecture.
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Let’s Get Real!
Featuring: Gus Van Sant & Alessandro Michele, Thierry Geoffroy,
Avşar Gürpınar & Jonas Staal, Jin He, David Chipperfield, 
Reinier de Graaf, Alexandra Kehayoglou, Movana Chen,  
Liam Young, Azuma Makoto, Iris van Wees, Borre Akkersdijk, 
Henrik Vibskov, Mieke Gerritzen, Daan Wubben, Nav Haq, 
Nele Wynants, ...
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ADVERTISING IN DAMN°
SINGLE PAGE (1/11 page: 205mmL x 275 mmH - bleed 3mm) 
SURCHARGES
Right-hand facing editorial +10%

SPREAD (2/1 page: 410mmL x 275 mmH  - bleed 3mm) 
(pls make sure there is no text in the middle, keep at least 2cm clear)

SPECIAL POSITIONS / INSERTS

OPENING SPREAD (2/1 page: 410mmL x 275 mmH - bleed 3mm) 
(pls make sure there is no text in the middle, keep at least 2cm clear)

COVER 3 (inside back cover: 1/1 page: 410mmL x 275 mmH - bleed 3mm) 

COVER 4 (back cover: 1/1 page: 205mmL x 275 mmH - bleed 3mm)  

CENTRE BIND-IN insert
1/1 page recto+verso: 200mmL x 275 mmH - bleed 3mm on matte paper X-per 200grs

COMPANY NEWS / ADVERTORIAL
Company news is based on the client’s written (and translated) information, 
designed and edited by the DAMN° team.

ADVERTISING DEADLINES
DAMN°79 (Summer/Autumn 2021)    
DAMN°80 (Winter 2021/2022)  
DAMN°81 (Spring  2022)    
DAMN°82 (Summer 2022)    
  

All material should be delivered as high-resolution press-ready pdfs (PDF/x-1a) 
with crop marks + 3mm bleed to: bessaam@DAMNmagazine.net

release 05 September 2021
release 05 December 2021
release 05 March 2021        
release 05 June 2021

deadline 05 August 2021 
deadline 05 November 2021 
deadline 05 February 2022 
deadline 05 May 2022

€ 5.900

€ 9.500

€ 11.500

€ 7.500

€ 11.000

€ 12.500

€ 3.000 
per page
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