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Creative Partnerships

Tailor-Made Magazines

With 15 years of experience producing magazines
behind the Zoo Magazine team, it's not surprising
Zoo has been asked so many times to advise,
provide consultancy or even to create tailor-made
publications for brands, labels, designers and
goverments.

Bespoke Work: Made of Japan.

Made of Japan was an assignment for the sports
brand Onitsuka Tiger. The company was
celebrating its 60th anniversary in 2008. For the
Japanese, turning 60 is an honor as it epitomizes
the completion of the 60-year ‘cycle of life.” It
was this magni cent milestone that inspired the
Japanese brand to create a spectacular and
inspirational magazine that was aimed at Japan’s
lovers and ‘sports-fashion’ enthusiasts worldwide.

Taking this cultural element into account, the
creative team of Zoo Magazine collaborated
closely with Onitsuka Tiger to create this unique
publication. Published bilingually in English and
Japanese, Made of Japan is destined to be a
collector’s item. The magazine’s physical attributes
merge traditional Japanese book-binding methods
with a clean and authoritative look and feel.

The use of various types of paper underlines its
intriguing contents.

The overall result is the capture of a beautiful and
stunning journey into sophistication and edgy
elegance. The 256 pages present magni cently
the brand’s original sports heritage, its vision,

evolution and in uence as a style icon amongst
fashion leaders, artists, athletes and sports fans in
Japan, the US and Europe.

Fusing Japanese heritage with a modern
metropolitan soul, Made of Japan embraces heroes
of the past while uncovering tomorrow’s talents by
showcasing the ever-growing interaction between
Japan and the West.

Made of Japan features more than 30 iconic
personalities. They include Chiharu Shiota, the
performance and installation artist who explores
the cultures of Asia and Europe, Naomi Yotsumoto,
the colorful and stylish ping pong player and
Yusuke Iseya, the former model and one of Japan’s
most treasured Im actors. Others in the line-up
are Hirofumi Kurino, the leading authority on the
Japanese fashion market, Thomas Demand, the
German artist renowned for his 3-dimensional
photographs inspired by Japanese paper art and
the former star athletes Dave Cowens and Lasse
Virén. Photographers include Japan’s Fumino
Osada, Germany’s Daniel Josefsohn, Belgium’s
Frederik Heyman and Holland’s Sandor Lubbe.

The publication of Made of Japan has been a one-
off venture and only a limited edition of 10,000
copies will be printed. As of September 1st, the
magazine has been distributed to exclusive

shops in Japan and the US. The European stores
include Colette (Paris), do you read me?! (Berlin),
SPRMRKT (Amsterdam), International Magazine

Store (Antwerp), Selfridges (London) and Henrik
Vibskov Boutique (Copenhagen). Made of Japan
can also be found at the international airports and
railway stations. As a sepcial bonus, a numbered
limited-edition gift set that includes the magazine,
a pair of shoes and a T-shirt from the 60th

Anniversary Collection will also be available soon.
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Naomi Yotsumoto by Fumino Osada

Takeshi Nishimoto by Daniel Josefsohn
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MODE & BEAUTY

Martynka Wawrzyniak, Elle Muliarchyk and Yana Toyber by Aneta Bartos
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photo: Agostina Oslo, view: Terre vulnerabili, Hangar
courtesy Galleria Continua, :San Gimignano / Bei




